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A bit more about myself...

Backgrou nd across EU and the US 20 years as University Professor of Marketing
Living abroad A (Full Professor)
H2020 |mravec Expert in smart tourism

UNIVERSITA

e 3 years as Distinguished Researcher
Ontvorsity ed .- Full member of the Young Academy of Spain, Global
g%‘“% UNIVERSITA Principal Investigator of Young Acadeer the Academy of Social Sciences
%28 oimormo SMATOURISM project and Humanities of Castilla-La Mancha, Spain

150+influencers in tourism in Spain
one of the 250 pioneering experts in market
research and business intelligence in the world
(ESOMAR)
+16 prizes, awards and work/research recognition
+40 publications in top journals
1 Book
11 Book chapters
+70 international conferences
15 projects
6 contract agreements with companies
190 weeks of research stays
Collaborations with researchers from 8 countries
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How do we define smart
tourism?




Smart tourism is.......

»,
Smart technologies Human and social Sustainabilit
Smart tourism leverages the factors Smart tourism dri\)/,es
latest technologies to i
" o8 q .Smart tourism developmer\t sustainability and regenerative
enhance experience an involves the local community fourism

sustainability. to improve their quality of life.



Smart Travel Trends
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~ Cultural Heritage

Definition and _ v. D
objectives of ' i‘if.f.i';‘i‘i?!ﬁ f
sustainable tourism ™

Economic
Sustainability

Social
- Sustainability AR
Enviroment




How do we apply
sustainability to tourism?

Sustainable tourism shoulo
facilitate better quality of life for
residents and generate high
satisfaction for tourists.

ncrease awareness of
sustainability issues and encourage
sustainable tourism practices.

community, education, equity, social
esources, health, well-bring, and quality

of life

BEARABLE EQUITABLE Jf = N

SUSTAINABLE

EEANEDS

Environmenta |



Where can sustainable
tourism evolve to?




Regenerative tourism

Local products

“Cozido das Furnas”

Azores



Sustainability
Success Stories




Environmental
sustainability

HH'I'],I_,
FALASO ATLANTICO

Recycling and water harvesting systems
Solar panels for water heating
Local and seasonal products

Finca de los Arandinos

Bodega

Hote

MAS SALAGROS

acoresart & AIRE ancient bhaths

Vallromangi Barcelana

First certified green resort in the
Iberian Peninsula
Uses 100% renewable energy
Zero waste program
Promotes biodiversity
conservation in a nature reserve



Avoiding food waste

)
Narnott

THE Ri1TZ-CARITON HOTELS - RESORTS - SUITES
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7« MGM RESORTS

W INTERNATIONAL"

Composting program
Collaboration with local organizations

A Training program
Buffet reduction

, COR I I
Planet 21 Program

Technology
Responsible Buffets

T

Gardens and composting
Seasonal menus
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How to offer

personallzed travel

j—ﬂt

_J__E;Speri nces '!f.a.f;:

your customers:




New tourist profile

Consumers
seeking Consumers

customization infor_n‘_ned and
critical

: Hyperconnected
Sustainable consumers and Consumers
consumers influencers seeking

experiences



PERSONALIZATION of EXPERIENCES
tourism

Blue Tourism
Innovation Congress



PERSONALIZATION of EXPERIENCES

tourism

Customized mobile applications

-

Llave Mavil
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Henri on 24 | Room #1038

Feb. 17, 4:00 pm - Feb 18, 11:00 am

ﬁ Change dates Q Edit check-in tima @ Edit checl

Arriving early? There's still time to snag an
early check-in here.
Address

Henri on 24
37 W 24th 5t, Mew York
Mew York, 10010

Your Sonder

Requests and services

@ O ©O

Request a Report an Getan
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Explore My storys




PERSONALIZATION of EXPERIENCES
tourism

Use of big data and predictive analytics

Disney MagicBand




TECHNOLOGY

Where is technological
transformation headed?




TECHNOLOGICAL

TRANSFORMATION

SMART
TECHNOLOGIES-
DATA



Internet of
Things
(1oT)

o = L What is smart technology?

Analytics  Intelligence

Smart
Technologies

Machine

Learning ~ Robotics

Cloud
Computing

Smart technology is that which, through
automated processes, studies and makes
decisions based on collected data.




Digital marketing
Data governance
Data management

Tourism companies must
have a great deal of
knowledge and

interaction with tourists. D a ta
Empowerment through lﬂSi h ts
different digital g

marketing strategies.
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Why is DATA important in tourism?

Bedharsa Aty By Chind
el P B B Bt T
Lot Dowrgrack

AT & Cefunarey Dals
Lok - - Dl KGR0

Aaovansn Bosiong R

meS LR

o — ]

-

Crdr Tl il Churi Lo
L
Crogr 1ol s Sal

Lot borpdly digeraisi
ProsDebfrdaf ) o ThbSaind
Aty Modeling

Il o M

===
| — ]
| I
Casirtl Sptredas bape finory

Sooul Hadea Eoewer bane

Cugl e’ Retenlion Rate

PopCa s 210 SNt e | ransasg tigo
L i Lmmbirrsiend e

MO Dl fireil Chaesa

Ton CegdiriEr by Rewarsy

Loy Bt Seerd pitiarm
Wfsp gl Cuifiommi Hpveeges

e L S
Ceank Lo L vsn
Fishoinmrnl At Damelissid

(s LE B P agheray LI T AT

Pio Srumnt Mkt v Befum
Ll

wia

wWags Ce4l
A P Tl |
hsadr ot rervg

¥ s Lot

dortd e e P OO iy
draegsy hoaithy' oy




Where Is Europe
heading?




The Project Use Case Pilots Events

DEPL’:\ YTOUR Resources = Contact

Developing a trusted and
secure Common European
Data Space for Tourism

{.:gag 43 Partners

13 Countries

03 Years

@j’ 05 Pilots
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EU Tourism Dashboard

Green pillar Digital pillar il S
= Air travel emission intensity =  E-commerce sales s s seasonali.ty e
=  Tourism GHG intensity =  Enterprises using social media ) Ezg;ndence QRGP S eoliries of
= Tourism energy intensity =  Personnel training on digital skills . Tousisim diversity
"  Share of trips by train =  Enterprises seeking ICT specialists »  Average tourism expenditure Tt gt g o
= clenthating et " Internet speed at tourism =  Contribution of tourism to mwﬁﬁ@iﬁﬁ%ﬁﬁﬁ
= Dependence on distant origins destinations employment S S A A e A sl
=  Adoption of ecological schemes =  Accommodations listed online

- Economic contribution of tourism
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Tourism descriptors (demand & supply)

Arrivals pusbe Occupancy rate o Average duration of
* Nights-spent =  Tourism density = Presence of blue flags 10.75m 23.92 2.74

* Arrivals = Dominant tourism typology =~ = UNESCO sites i i i

* Tourism capacity =  Share of foreign tourists =  Share of protected/designated land Gy - pse-baren il
* Occupancy rate =  Progress of tourism recovery ®  High nature-based tourism opportunities 32.45 39 i1

=  Average duration of stay - ; -

European
—  Commission

W/




7\ SMART
@ TOURISM
DESTINATIONS

Promoted by the European Commission - DG GROW,
L the Smart Tourism Destinations Project is managed by
Intellera Consulting, CARSA, the University of
Malaga, and PwC EU Services.

.

The project aims to support EU destinations e *
implementing data-driven approaches to make 5 Ny
tourism more sustainable and accessible.
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The project can also count on the support of 10 v 9 of %"
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practitioners and academic researchers. " £ 2y ﬁ' 99
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48 Destinations have been selected to be part of the Project, having the o \
possibility to learn from experts and peers and work on their Smart ¥ Gran Canaria (£5) 9 )
Tourism Destination’s Roadmap. g :‘;"r:';;;';““ (55} '
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Build a knowledge  Provide tailor-made Integrate results Upscale beyond the Implement the
support scheme to  digital solutions and and learnings into  partnership and build Centre and
assist EU tourism data for DMOs and a business plan to a data-driven tourism ensure its
destinations tourism SMEs set up and sustain  community continuity

the Centre



BEST PRACTICES




The
e — Basque
Route

o

B R Basque Country-Spain

The e-Basque Route

Distribution of tourist flows
Electric mobility

The E-Route is the first Spanish tourist road
route prepared for electric vehicles.

It has a network of electric recharging points
that allows tourists to visit and explore the
Basque Country along the 950 km route in a
comfortable and more sustainable way.




WI-Fi access points

o 2 .
% N -

Improving tourism intelligence

Development of data visualization dashboards

Certificate family compaesition

Extract from the registers

Certificate of residence

Development of specialized services for the sector:
- Scorecard of tourism indicators

st - Tourism quality consulting

St O o i - Advice on protocols and prevention

S e - Greater presence in planning

Hotel room occupancy rates over the three '
previous years

[ 2027 [ 2028 [ 2030 W 2020

E +39 -+ "g + 1 + T+ S sumrtciw (4]
BB
— L B &
20 km de Bruxelles - +
access and disruptions S
4 + Sl 4+ S 4+ g 4 & kD B
grrm mm 200 um Emlwae gn uéo ::tglrom
S.EHUMAHn . E&eﬁgnﬁonsb}'the place 1o live and work

o - e The availability of data for tourism management
i gFiE provides all the agents involved in the destination

g . SRR with a solid knowledge of the tourism sector
useful for decision making.

¢ Interest ssment
in five questions #P1A




Chiclana. Calculation of the floating population
based on waste generated

Data importance




Kiosks

Service management for Porto Tourism Office

These systems ensure a better organisation of services,
optimise service processes and end the traditional

queue, which translates into greater comfort in service,
both for customers and employees.

In tourism, and taking into account that people may be
on vacation, it is important to ensure that they do not
have to wait too long for their turn. In addition, there is

better organisation and management of the flow of
visitors.

Porto-Portugal



Ribera de Navarra. Circular economy, technology
and tourism

Data
Promotions
[l Colaborations between stakeholders

COMMERCES

b 417y
f”!‘""{’”

TODA LA INFORMACION
EN TU MOVIL
® CCESS TO ALL INFORMATIO
THROUGHT YOUR MOBILE
TOUTE L' INFO SUR
OTRE TELEPHONE PORTABL




Facing the overtourism
challenge

Venice to track cell phones, use hundreds of
cameras to manage tourist entry

Venice is deploying hundreds of CCTV cameras and a mobile
phone tracking system to keep tabs on who's entering the city.

Venice's goal is to track every person who enters in Venice with a
system of 468 cameras and sensors that allow officials to
differentiate residents from visitors, track origins and
destinations, and determine how fast people are moving.

The city plans to use an app for reservations and is testing
turnstiles that could shut out visitors if the city becomes too
crowded. On the water, Venice plans to measure gondola traffic
and speeds.



8 2

SEGUNDA PLAYA DEL SARDINERO PRIMERA PLAYA DEL SARDINERO

0% AFORO

0% AFORO

PLAYA DEL CAMELLO PLAYA DE BIKINIS

0% AFORO 0% AFORO

Santa

PLAYA DE LA CONCHA

0% AFORO

PLAYA DE LA MAGDALENA

0% AFORO

Visitor flow tools

Real-time information

Use of Internet of Things (IoT) and artificial intelligence
to calculate the tourism carrying capacity
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HOME PAGE > THE TASTING PASS > USER'S GUIDE

RFID card
= HOW TO USE YOUR | |
£ ' TASTING PASS ? Tasting Pass, an RFID card which allows
i The magnetic card thatis given to you when the attendees to enjoy 11 taStingS from the 80
Grce iscorais n your hanc, youwon'thave 6 different appellations present on-site at
itk i ey pop-up wine bars along the waterfront.
-l sl e A 2
wﬁ The pass also includes entry to an ‘initiation

to tasting’ workshop at the Bordeaux Wine
School, all providing an opportunity to
discover the diversity found among
Bordeaux wines.

INNOVATION, CULTURAL
HERITAGE AND CREATIVITY

BordeauXx-France



Valdepenas. The archaeological park “Cerro de las
Cabezas"” incorporates the experience of virtual and
augmented reality.




Torremolinos. “Digital Hosts” and ‘My Torremolinos'.
Involvement of the local population with the destination.

MBI 50 RAZONES ANFITRIOMES DIGITALES MY TORREMOLINCS FOTORDST

"illi !

i

@ #MyTorremolines Paco Portille

ocal influencers


https://blog.turismotorremolinos.es/mytorremolinos/

= Design for all
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BELAIR

A wide range of innovative solutions and improvements
to enhance accessibility for persons with disabilities.
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Accessible routes

A route on which a guiding system

for the visually impaired is in place
from start to finish

70, Pl (LI e Ly et cand charret o FUfipanaov ey ve
N A
'\\ L w e

Tactile paving

Pedestrian crossing Kassel-bus boarding kerbs
Bus kneeling system

g

Buttons for the visually impaired

Luxembourg-Grand Duchy of Luxembourg




Empowering European tourism:

Integrating data-driven strategies with
smart technology and sustainability

4 >
estrella.diaz@uclim.es
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[ ] Das Startkapital fiir die Mobilitdt der Zukunf

Mobility support through data-driven traffic management and
alternative options for tourist mobility in the Lausitz region

01.07.2022 - 30.06.2025

Gefordert durch:

% Bundesministerium
4 firr Digitales
und Verkehr

www.movetolausitz.de

aufgrund eines Beschlusses
des Deutschen Bundestages




MaVeTolausitz

Project partners

= Fraunhofer

IML
Material Flow and
Logistics

Geférdert durch:

Bundesministerium
fur Digitales
und Verkehr

G FUND;

Das Startkapital fiir die Mobilitdt der Zukunft

aufgrund eines Beschlusses
des Deutschen Bundestages

~ Fraunhofer

VI
Transportation and

Infrastructu re



Gefordert durch:

Project region GF UN D
Where andwhat s Lusatia? Myti-regional spatial understanding of Lusatia;
Rural tourism region:

Spreewald

I Lusatian Lakeland

+ Energy region

Lusatia as a lignite minging area



MaVeTolausitz

Overview of most important work areas

Gefordert durch:

What are the main questions/work areas in the project? GF UND

und Verkehr
. Das Startkapital fiir die Mobilitdt der Zukunft

aufgrund eines Beschlusses
des Deutschen Bundestages

The mobility patterns and requirements of both tourists and residents.

The role of digital, data-driven traffic management in fostering
sustainable regional growth.

The accessibility and incorporation of mobility information and
analytical tools for tourist travel.

The creation of algorithmic strategies for managing on-demand
transportation in rural regions.

Essential transport services to support sustainable tourism and =
provide alternatives to private car use.

The incorporation of emerging mobility solutions with current

% coNeEsT ¢

infrastructure and traffic management systems.




MoVeTolausitz

What is innovative in the project?
Overview of innovative mobility solutions for Lusatia
- Data-Driven Traffic & Parking Management
Smarter, real-time parking optimization
Efficient traffic flow based on data insights
- Integrated Data Platforms

Serving both locals & tourists with personalized mobility

solutions
- Smart & Sustainable Mobility
Alternative transport options reduce reliance on private cars

Seamless intermodal travel experiences

G FUND

. Das Startkapital fiir die Mobilitdt der Zukunft

Geférdert durch:

Bundesministerium
fur Digitales
und Verkehr

aufgrund eines Beschlusses
des Deutschen Bundestages




MoVeTolausitz www.movetolausitz.de| 6

Gefordert durch:

What is the role of data for the project approach? B | i

Selection of data used in the project

aufgrund eines Beschlusses
des Deutschen Bundestages

Floating Car Data (FCD, real-time traffic information collected from moving vehicles using
GPS or cellular networks): source and destination traffic in Burg and Senftenberg

Sensor based parking data

Sensor based traffic data

Data collected from surveys

Simulation-generated data

Quantitative data from laboratory experiment (in progress)
Data collected from face-to-face interviews with tourists
Qualitative data gathered from expert interviews

Quantitative data bases on hotel- and house prices & public transport station
development



MoVeTolausitz www.movetolausitz.de| 7

Gefordert durch:

What are the main findings/results of the project? # | B

fur Digitales
und Verkehr

Status |

aufgrund eines Beschlusses
des Deutschen Bundestages

The creation of data products and services is currently in progress.

52 URBANCOCKPIT [ui!] the urban institute® I #f o

aI=Eoes PARKP

m  As part of the MoVeToLausitz project,
- cameras for traffic and parking space
monitoring have been installed in the
B municipalities of Burg in the Spreewald
e ——— 2] Senftenberg in the Lusatian

oomtort - QN wouce b o ¥ | gkeland
Freitag, 7, Februar 2005 Frei ar 2025 .
Pamsonen Fareracs

g .I|J|'|F|i|||||il|u.. :

—

The data from these monitoring points is

£ 4 b & 0 £ 1

e el displayed in the MoVeTolausitz cockpit.




MaVeTolausitz

What are the main findings/results of the project?

Status I

G FUND;

Das Startkapital fiir die Mobilitdt der Zukunft

Various business models have been recorded for transportation companies, data product developers,

and service providers.

Antworten in %

100
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1

o

"Was waren die Grunde fur die Einfihrung lhres On-Demand-

Mobilitdtsangebots?"

Deckung Beitrag zur Beitrag zum Schaffung Beitrag zum
Mobilitatsbedarf ~ nachhaltigen Gemeinwohl lebenswerter Klimaschutz
Mobilitat Gemeinden

mlandlich mstadtisch mlandlich & stadtisch

Initiative von
Dritten

Beitrag zu
nachhaltigen
Gemeinden

Gefordert durch:

Bundesministerium
fur Digitales
und Verkehr

aufgrund eines Beschlusses
des Deutschen Bundestages



What are the main findings/results of the project? ﬁIF UND

nd Verkehr
Das Startkapital fiir die Mobilitdt der Zukunft und Verke

Status I

aufgrund eines Beschlusses
des Deutschen Bundestages

Specific service areas and routes have been identified for connected and automated solutions.

As part of the project, the
train stations Sedlitz
Ost(left) and Vetschau
(right) were examined as
potential mobility hubs, with
Sedlitz Ost aiming to
provide sustainable access
to tourist destinations
through bike-sharing and

shuttle services, while a hub RO P
. . . | o.M ® Magliche zusatzliche
in Vetschau could primarily W™ . [E .

fidr flexiblen

improve transportation o
connections to the - it S\ N
surrounding region,
especially to Burg.




MoVeTolausitz www.movetolausitz.de| 11

Gefordert durch:

What are the main findings/results of the project? B | e

und Verkehr

aufgrund eines Beschlusses
des Deutschen Bundestages

Assessing development of hotel prices and house prices depending on the introduction of new
mobility stations to study the economic impact of sustainable transportation

Evaluate data from n = 1.600 surveys on daily travel

Setting up a laboratory experiment on the role of traveling solo in public transport and willingness
to pay using VR scenery and experimental economics methods

mathematical optimization approaches are being developed to adapt the routes of on-demand
vehicles to daily mobility needs, using intelligent methods such as network flow optimization and
simulations with floating car data

Finishing an On-Demand guide

Conceptualizing a Rural touristic mobility guide



MaVeTolausitz

o emmosotugel 12
For further information and GFUND

Updates

Gefordert durch:

Bundesmmlstenum

und Verkehr
Das Startkapital fiir die Mobilitdt der Zukunft

aufgrund eines Beschlusses
des Deutschen Bundestages

https://movetolausitz.de/

JMaVeToLausitzEco B9

Wie bewegen sich

Touristen in der
Lausitz fort?

26. NOVEMBER 2024

PROIEKT  ERKLARVIDEO  AKTUELLES  PARTNER  KONTAKT  (Q
beisllnktlrc ctg vo To'uri315— un 1ltagsmobilit%it.

Leitfaden

Themenfelder & Forschungsfragen

Die Meilensteine

Projektergebnisse Visit our website for

Updates and

| upcoming project
Woher weif} ein Bus, Das MoVeTol.ausitz
wo seine nachste COCKPIT entsteht! results!
Haltestelle ist, wenn es 12. NOVEMBER 2024
keinen festen Fahrplan




MaVeTolausitz

GFUND ;..

f Digitales
. Das Startkapital fiir die Mobilitdt der Zukunft und Verkehr

T h a n k yo u fo r yo u r s B destanes
attention.

[Ui I] Urban Mobility Innovations [ U| I ] Urban Software Institute / Fl‘aunhOfer btu ?; t?: tI:s%fthb erg



Smart Tourism ‘ m—
Office Sevilla N

The Tool to Overcome Challenges

No Ds? Se¥|lla ..GFUND

Funding Future Mobility



Tourism /\ Smarter

tOdaV Sustainable tourism
Accessible
Digital
Innovative

Participatory

smartS

OUR GOAL

Working on the impact of tourism through
enhancing the visitor experience, improving the
quality of life of the resident and the
competitiveness of businesses

NO DO

AYUNTAMIENTO DE SEVILLA

OVERCOMING CHALLENGES

Tourism Flows. Tourist housing.
Construction of indicators.

KNOWLEDGE

Tourism Intelligence System.
Studies with the University.
Information.

SHARE

Training for the sector. Transfer
events. Participation in projects
with other organisations.

DIGITAL ECOSYSTEM

Design of the Digital Ecosystem.
Emergence of new applied
technologies. Internal processes.

Sevilla
¥&6}7LAND



where do we
come from ?

MORE DATA :
14 KPIs >>> 122 KPls ~ @

Data and project integrationwith _
city platform

SMART
TOURISM

NO DO

AYUNTAMIENTO DE SEVILLA

TOURIST DATA CENTRE

Studies in pdf format, which were
shared with the CEO of CONTURSA, and
which are available on the tourism
website.

SMART TOURISM OFFICE

Line of Action >>

OVERCOMING CHALLENGES
KNOWLEDGE

SHARE

DIGITAL ECOSYSTEM

Sevilla
¥&6}7LAND



where are we NO DO LOCAL GOVERNMENT
|Ocated? ADMINISTRATION

AYUNTAMIENTO DE SEVILLA

Area of Finance, Tourism, Citizen Participation &
Digital Transformation

Tourism

Public Limited Company

We are governed by public i
procurement regulations. CONTURSA - ----— :

FIBES Tourism Promotion and
MICE SMART NO DO se¥|"a

2efirq/LAND
TOURISM AVUNTAMIENTD DE SEVILL 7




NO' DO Se¥

illa
What will we e “diry

talk about?

01 02 03

Data for
decision
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01.1 Dpata for decision making

Data for decision
making

Its mission is to improve strategic planning
processes with predictive and diagnostic
analytics.

Hotel Establishments and Tourist Apartments
Tourist Housing

Air Connectivity

Air Passenger Arrivals

Air Reservations

International Tourism Expenditure

Tourism Sustainability

Visitor Perception and Behavior

Booking Activities at Tourist Attractions (GetYourGuide)
Recovery of Accommodation Demand

Visits to Museums and Monuments

smart§ ===

NO DO Sevilla

. . . LAND
Slsf.:en:la de Intel!gencm AYUNTAMIENTO DE SEVILLA M?
Turistica de Sevilla

Establecimientos hotelerosy  Vivienda turistica
apartamentos turisticos

)\ > m All dashboards are published and available
Conectividad Aérea Llegadas de pasajeros aéreos for free onh our Website.

N i

Reservas aéreas Gasto Turismo Internacional

Percepciény
comportamiento del visitante

Recuperacion de lademanda Reserva de actividades en
de alojamiento atractivos turisticos
(GetYourGuide)

Visitas a Museos y
Monumentos
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AYUNTAMIENTO DE SEVILLA

smart§ ssoe FURTONEE) S ORI NG 13/ S M

Informes

Ls Smart Cffice pone a disposicion del publico informes
periccicos de los principales mercados tunsticos

Data for decision L
making

(7 K P e AT 0 et

> Irforma Mensual > Mercado Aleman > Marcaco Amercano

Monthly reports on the markets and on the - Mercado Eriténico -» Mercado Espaficl - Marcaco Francés
current situation as a whole are published. > Mercadokalans - Wercado Fortugués

Febrero 2024

=0z 2/kk PO GCecaRa" Sl IVONTe Que T2 Pharess

= Intarme Mensual = Mercado Alemdén = Mercado Americana

= Mercada Britdnico =2 Mercado Cspariol = Mercacora

= Mercada Italane - Mercado Partugués

Enero 2024

B N Ly

= Informa Mensual - Mercado Aleman = Marcsoo Americano

- Mercado Britanico - Mercado Espaniol - Marcaco Francés

- Mercade lalanc = Mercado Fortugués

ek i s o BT G T

= Informa anual 2023

Diciembre 2023

~az ik P CeBaEa" el ITTTE QU £ e

= Infarme mensual - Mercado Alemén = Marcaco Americana
A i PPN N el <
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ol

General
Demanda

%
&
@ Ocupacién
e
€

Oferta
ADR y RevPar
Filtrar
Afo
2024
Mes
manoe
Afic a comparar
2023
Destino turistico

Sevilla (ciudad)

Ano y mes seleccionado:

mar-24

Ao a comparar:

2023

Destino turistico:

Sevilla (ciudad)

NO DO

AYUNTAMIENTO DE SEVILLA

& G

Hoteles  Apartamentos Total

COYUNTURA TURISTICA HOTELERA Y ENCUESTA DE OCUPACION EN APARTAMENTOS TURISTICOS.

VIAJEROS

310.798

ARC 3 comparar

540%
i
1

2020 2021 2022 2023 2024

Mes anterior
1296 %

PLAZAS

33.104

Mes anterior
-033%

Afio a comparar
2,83 %

Clm]
2020 2021 2022 2023 2024

Fuente de datos: INE

PERNOCTACIONES

722.088

Afic a comparar
11.59 %

=)

2020 2021 2022 2023 2024

Mes anterior
1693 %

APARTAMENTOS/HABITACIONES

14.990

Mes anterior

-0,56 %

Afc a comparar
382%

i

2020 2021 2022 2023 2024

ESTANCIA MEDIA

2,32

Mes anterior
352%

Afo 3 comparar

588 %

2020 2021 2022 2023 2024

ESTABLECIMIENTOS ABIERTOS

520

Mes anterior
-2,99 %

Afic a comparar

10,17 %

2020 2021 2022 2023 2024

Ultimo dato disponible:

% OCUPACION
80,03
Mes anterior Afic a comparar
749 % 351 %

@

2020 2021 2022 2023 2024

PERSONAL EMPLEADO

4.684

Mes anterior
1.21%

ARC a comparar
7.70 %

Ch
() }

2020 2021 2022 2023 2024

marzo de 2024

Se%

LAND
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Each dashboard is accompanied
by information on its
interpretation and indicates:
Data source

Data provider Beverk g s O

Data periodicity sty e 4 "

no se h:
U pd ate fre q uen cy impuestas por el estado de alarma a causa de la COVID-19. La fecha de publicacion
. aproximada de la Encuesta de. Ocq)acnon Hotolera, Indice de precios ¢ indicadores de
mes,

La lccha de los datos relati a T 1 it

é5. Du pe s datos de
delos datos de Apartamentos Turisticos. para
consultar las visualizacionos mlauva 2 ese mes, solo estardn disponibles los datos de
Establecimientos Hoteleros.

Fuente: Instituto Nacional de Estadistica

Fuente oficial: Si

Periodicidad: Mensual

Frocuoncia do actualizacion: Mensual

Nivel de desagregacion: Municipal (punto turistico)

¢Alguna consulta?

Si quieres consultarmos algo, por favor, contacta con nosotros a través del siguiente
formulario,

NO DO Se¥|ll

AYUNTAMIENTO DE SEVILLA

LAND
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Sevilla
offick
@ Informacion

GE
YOUR
GUIDE

Filtrar

Aio

2023

Consultar informe

| Mensual

Gasto medio por viajero

27,80

T.V.Interanual: -3,28%
Dias antelacionreserva %

O dias antes 17,80 %
1dia antes 2212%
2a3dias 14,73 %
4a7dias 11,55 %
8al5dias 1,89 %
16 a 31dias 1,37 %
32o0mas 10,54 %

Reservas por pais de origen

@)

AMERICA DEL NORTE

O

B Microsoft Bing

30%
20%
10%
0%
Catedraly ~ Alcazar  Flamenco Rio Casade Triana Palaciode Acuariode IslaMagica
Giralda Guadalqui Pilatos las Duenas Sevilla
% Reservas @ Gasto medio
Reservas por actividades
Entradas para atracciones
Tours guiados en atracciones 15,23%
Paseos enbarco 1246%
Otros 1.38%
Excursiones de undia 4,63%
UROPA Tours en bus en la ciudad 247%
4 Tours de aventuras 222%
Tours guiados a pie 177%
Océano Talleresoclases | 0,96 %
Atlantico
Transfers | 0,23%
2023 TomTom, © 2024 Microsoft Corporation, © OpenStrestMan Terms 0% 10% 20% 30%

Afo 2023

Top 10 de % reservas por recurso turistico y gasto medio €

NO DO

AYUNTAMIENTO DE SEVILLA

Sdhoh

40
20
0
Plazade
Toros dela
Maestranza
48,64 %
40%
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Seyta
Office

® Informacion (*)

Temporada

‘Verano 2024 A

Pais
Seleccionar todo
Alemania
Austria
Bélgica
Cinamarca
Espafia
Francia

S8 EE

(*} Para seleccién multiple de filtros,

mantén pulsado CONTROL mientras

. . 2 Microsoft Bi
haces ‘click’ sobre los grafices. I Micro "

Evolucién capacidad

Asientos —@=—T.V. (%)

1,0 mill.

0,5 mill.

Aslentos

0,0 mill.
abr 2024

jul 2024

Mapa de rutas

0
oct 2024

30 %

20 %

10%

TV. (%)

Pais seleccionado Aeropuerto seleccionado Aerolinea seleccionada

o BHX AMS Berlin B

Sk (=):]
2 oa o
CIA
BCN irs PSA o, BRI
© MAH Qm
VIC oy o CAG FCClLd NAP
o AE© @ TS . = ATH
LEl O PM| ° N a
Argel MIA
TTU pi
[e] o © 2024 TomTom, © 2024 Microsoft Gorporafian, € OpenStreetiag Te:
Aerolineas

Doméstico @Internacional

Ryanair 0,5z mill. 1

Vueling 1,59 mill.

Transavia [t

beria Express

easylet !

Volotea
wizz air [l

0 mill,

Asientos

AYUNTAMIENTO DE SEVILLA

Temporada
Werano 2024 (Abril 2024 - Octubre 2024)

= 6.209.736 Asientos
s 34990

Detalle por aeropuerto

¢

21 82

Vuelos M Acropuertos | Aerolineas

I

Aeropuerto  Ciudad asientos T.V. (%)

BCN BARCELONA 734,642 16

PMI PALMA MALLORCA 378452

LGW LONDON 271,652 5

MAD MADRID 266.736 -4

BIO BILEAO 238.056 -1§

viC VALENCIA 234,008

TFH TENERIFE 232,624 715

ORY PARIS 209.646

sCQ SANTIAGD DE COMPOSTELA 199.484

€DG PARIS 181.760

LPA LAS PALMAS 180.054

LIs LISBON 172.350

AMS AMSTERDAM 117.996

Total 6.209.736 12.8%
Operativa semanal por ruta

Euta Aerolinea Oper. semanal

SEVILLA (SVQ) - ALICANTE { Ryanair "]

SEVILLA (SVQ) - ALICAN Ryanair e

SEVILLA (SVQ) - ALICAN Ryanair

SEVILLA (SVQ) - ALICAN Ryanair

SEVILLA (SVQ) - ALICAN Ryanair

SEVILLA (SVQ) - ALICANTE [ALC) Ryanair

SEVILLA {SVQ) - ALMERIA ({LEI} Iberia

SEVILLA (SVQ) - ALMERIA {LEI) Iperia

SEVILLA {SWQ) - ALMERIA {LEI) Iberia

SEVILLA (SVQ) - ALMERIA {LEI) Iberia

SEVILLA {SWQ) - ALMERIA {LEI) Iberia

COVMI A /ELIAL ARACTEDPARA FAKACY - n
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Next Steps

Work on obtaining the city's data
within the city, and not
purchasing it from external

companies —

O

01.1 pata for decision making m NO, DO Squi!"lzim
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Cohesion ARAAR] Training

Digitalization



02 Explaining reality

Tourism Sustainability Index
Tourism activity index

Economic impact index
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Explaining
reality

Build indicators of tourist activity to
understand behavior.

Tourism Sustainability Index Tourism activity index

Economic impact index
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NO DO Seyllla
Tourism Sustainability Index ArorosaETo e SEvn eeling LAND

Tourism 65,24

. = 16,16% (2023)
Sustainability
| ndex Global Index of Sustainable Tourism
(GIST)
m.c,sterm L Distribution of Tourist Income

Concentration of Tourism Supply

The composition and weighting of these c

KPIs follows the generic criteria set by Carbon _FOOtprlnt . . .

the SDGs and the European System of Perception of Tourism Sustainability

Tourism Indicators.

Motivational Diversification
Dependence on Origins
Seasonality
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Tourism Sustainability Index

Tourism Income Distribution
Index

63,26

16,16% (2023)

It is obtained through the cross analysis of
the expenditure per visitor and its
distribution by different categories of
establishments (restaurants,
accommodation, supermarkets, etc.).

100 // Indicates a destination with high per
visitor spending and a fully diversified

distribution of tourism revenues, positively
impacting local businesses and economies.

. " MABRIAN

mastercard

Gasto medio por visitante y
estancia

180,38 $

Indice de gazto

Actual @ Anterior @ Media
100

50

NO' DO Se%a

Distribucion de gasto por categoria

Actual (3%5) ®Anterior (3%

20
| I I I
0

Alojamientc  Comerdio Compras Ortros Restaurantes  Tiendas de
Lecal alimentacian
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Tourism Sustainability Index U el ane
Tourism sustainability
pe rce ptlo n | n d ex Desglose de conceptos mas relevantes Distribucian del sentimiento @
Actual (%) @ Anterior (35) Positiva ~ Meutral @ Megativo
66’ 29 Preservacion Cultural
+4,23% (2023) -
The Tourism Sustainability Perception Index
is obtained by identifying spontaneous )
mentions of tourists on social networks in =reems
54,6%

which they talk about the destination and
aspects related to sustainability.

gualdad Zodial
The distribution of sentiment is visualized by
categorizing mentions as positive, negative,
or neutral. Comerzio Local

L]
=]
(=]
-
L]

. MABRIAN

mastercard
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Tourism activity index AYUNTAMIENTO DE SEVILLA MA:’:/(;'LLAND

Hotel Establishments
Air Connectivity
Visits to Museums and Monuments

Tourism aCtiVity Explained Reality
index

The proposal introduces a comprehensive synthetic indicator for
Seville's tourism sector, utilizing a scientifically valid system of
indicators to broaden data collection beyond traditional focus
areas like hotel establishments. The methodology for aggregating
information is designed to be simple and user-friendly, facilitating
its application in sector decision-making. This approach aims to
improve the monitoring and assessment of tourism activity,
supporting sustainable development in the city.

Tourism and Leisure
Experience Companies

==
\() Unexplained

UNIVERSIDAD

ASET m Reality

turismosvg.com s & v 1 L L a

Impact Control for Sustainable
Development
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Economic impact index

Seville, in collaboration with the University of Seville, has been working
since 2022 on an advanced methodological proposal to analyze the

Lcca I E CO n O m i C I m p a Ct economic impact of tourism in smart tourist destinations. This

methodology focuses on fundamental economic indicators, such as Gross
f - Domestic Product (GDP) and job creation, and incorporates data analysis
M e a S u re m e nt O TO u r I S m from both official statistics and field research. The goal is to quantify
tourism's contribution to the local economy, assessing the direct,
indirect, and induced effects of tourism using techniques like the

adaptation of the Input-Output Table and studying the

‘.\6@5ID4OO interdependencies between tourism and other economic sectors.

~ «
LA w

I m

Y <

oy
~
N




03 City Challenges

Density and Tourist Flows
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AYUNTAMIENTO DE SEVILLA

OUR GOAL

Relieve congestion in the Santa
Cruz neighborhood and redirect
flows to other areas of the city.

6oV -




We are not the
smartest, but we
surround ourselves
with those who

know best.

® | DATA

RPPEAL (&;turbosuite’

ALMAWAVE GROUP

Camara @BoscH @esri

Sevilla

IIIIIIIIIII

LLLLLLL

THE SCIENCE OF WHERE™

GET
YOUR
GU3DE
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Analyze the impact:

Analyze the impact of measures 3 o) Ste p ..... .

through the indicator system

Prototype solutions:

Prototype solutions with companies, the 2 o
university, and the city council's

interdepartmental commission.

----------------

Analyze the reality:

How many tourists go? How o
long do they stay? Where do 1
they move? What is their

experience?
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What's Happening?

Analyze the
reality

We combine technologies to analyze
how they can help us achieve our
objectives (mobile network operators,
Wi-Fi tracking, sensor
cameras).Experimental project in
which companies and universities
collaborate.

Our objective is to manage the _
destination to improve the quality of :
life of residents and the user ﬂ
experience.




03 Density and Tourist Flows Optical Sensor NOSDO Se¥£¢'&!ﬂ‘|ﬁm
People Counter ANTIRTO PESEILA
within its angle of
Vision
Which is the reality? ——==/

Why we use three ﬂ@ﬂ R A

not people.

-

technologies?

Mobile Operator

T (@) - Density ana
are resdent or vistors. A tourist flows

P e Wifi Tracking
i @ hey can see whether or not

((( ))) =7 | someone passes through
""" - the various access points
(APs).

Mobile Operator

1 The operator cannot track movement
Sevilla, Nofpo

o B unnea between streets; it analyzes large areas.
Passion for You AYUNTAMIENTO DE SEVILLA
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s

Wifi Tracking Location and Presence
Analytics

It takes advantage of the signals
emitted by smartphones, tablets, and
laptops when they are not connected
to a network. These signals are called
"Probe Requests," and devices emit
them when searching for nearby
networks.

NO DO  Seyill
AYUNTAMIENTO DE SEVILLA u&'r?/

LAND



Deteccidn de flujos de personas

Total

a 339.723

personas

valor tipico: 77.56

Seleccione una camara Seleccione una fechae...

D* Maria 8/10, 1 2

nity Maps Contributors, Direccion General de Catastro, Instituto Ge:

Flujo de personas por dfa y hora

Comvento .
Hotel DoRa Mar .

[

Hotel Dofia Mana I

Pl del Agua

s Venerables

NO DO Seyvilla

AYUNTAMIENTO DE SEVILLA

Selecciona una calle Seleccione un tipo

odas T

fico Nacional, Esri, HERE, Garmin, Foursquare, GeoTechnologies, Inc, ...  Powered by Esri

Plaza Triunfo
@ Calle Mateos Gago

Calle Alemanes

TRACKING de flujos de usuarios dnicos entre las distintas 2

n




03 Density and Tourist Flows

OPTICAL SENSOR

Data capture, no video, is displayed.
The camera identifies learned
patterns. The development of sensor
technology is constantly evolving to
respond to future analysis.

NO' DO

AYUNTAMIENTO DE SEVILLA

Sevilla
u&(?/LAND
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“Entrada Plaza c/agua:23—
Entrada plaza.alfaro parque: .24

Entradasplaza C/lope: 73
Salida*plaza alfaro : 56

\

Viatelos ga‘gg: 4 330
»/Iatgos gag?

——
-

Az‘_—:_____

s

-




What's Happening?

Relevant aspects
to consider in
terms of data
protection

NO' DO Sey

TO DE S

Prepare a thorough impact analysis
before deployment.

Work with highly secure and
trustworthy providers.

It is mandatory to set a start and end
time for daily analysis.

Demonstrate legitimacy for the
common good.

Mark the area with signs that
communicate the project.

illa

£inq LAND



NEXT STEPS

NODO SevMa

9.LAND
AYUNTAMIENT O DE SEVILLA

Field work to identify device errors

depending on installation height, Work on a formula that determines

lighting conditions, etc. how many people are present when
including these three data points.

Identify the flow analysis performed

on individuals.

Include all the data in a digital twin
to work with it.

Gather the commission to discuss -
possible solutions.

NO.DO SevMa

3-LAND
AYUNTAMIENTO DE SEVILLA
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Delimitation of the
Nervion Tourist
one

) =
' Amate 4
LIA-CANTABRICO-ATLA!

. ROMERIA

&




Analysis of Nervion

Phases

NO DO

AYUNTAMIENTO DE SEVILLA

Neighborhood Diagnosis

Situational analysis to identify existing resources, both tangible
(monuments, architecture, parks, etc.) and intangible
(traditions, culture, local gastronomy)

Tourism Market Segmentation
Identify the profile of the tourist you want to attract.

Sustainability Plan
Ensure that tourism development does not compromise the
quality of life of residents or damage the environment

Design of the Tourist Offer
Define a clear and coherent offer that can attract visitors on a
sustained basis

Marketing and Promotion Plan
Develop a marketing strategy that positions the neighborhood
as an attractive tourist destination

Measurement and Analysis of Results
Define clear metrics to evaluate the success of the
transformation

Sevi

lla

Yeelinag LAND
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886.4k Mg%tions
//

Sentiment

&%

Bl Food & B

Lol 00 everage
N

[

:[=[:R Hospitality

Innn}

Attractions

E—Q'—m Short Term Rentals

fHo!
lj(hqﬂ Entertainment

ﬂl

o
of |

Transportation

RINCONADA

La Algaba

Urbanizacion

Tarazona
Camas
,
-~ 1
Tomares = ®
°
SanJuan de
Aznalfarache
Mairena del 2
Aljarafe Alcala de
; ST Guadaira
* RO | DE QUINTO
5 ‘
07 o4
Coria del Rio
Dos Hermanas
La Puebla

del Rio

La Celad



Total POl volume 19

Ve
N E RVI O N POI distribution POl volume
‘ ¥1 Food & Beverage 61.8% 18

TOURIST AREA
G= Transportation 18.8% 36
@ Attractions 7.9% 15
B3 Hospitality 6.8% 13
POI volume ,
YJ Entertainment 31% 6

6 4 9 @ Short Term Rentals 1.6% 3
@ Food & Beverage @ Transportation

Attractions @ Hospitality @ Entertainment

Short Term Rentals

Restoration is the most
predominant aspect in
Nerviodn. It is more
accentuated in section 1

Total POI volume 458

. . POI distribution POI volume
i [ Seeion 2. ‘ Y§ Food & Beverage 71.2% 326
E= Transportation 10.0% 46
W Attractions 7.9% 36
YJ Entertainment 4.6% 21
B Hospitality 3.7% 17
@l Short Term Rentals 2.6% 12

@ Food & Beverage @ Transportation

Attractions @ Entertainment @ Hospitality

Short Term Rentals
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NERVION

TOURIST AREA

Digital traces

74.400

Most of the traces are
concentrated in catering
and accommodation.

Total digital traces volume 16_3'(

® Food & Beverage @ Hospitality
@ Transportation @ Attractions

® Entertainment @ Short Term Rentals

Total digital traces volume 61.1k

® Food & Beverage @ Hospitality
® Short Term Rentals @ Entertainment

@ Transportation @ Attractions

NO\DO

AYUNTAMIENTO DE SEVILLA

Seyilla

Digital traces Digital traces
distribution volume
¥4 Food & Beverage 51.9% 8.4k
Hospitality 436% 7k
Transportation 3.2% 527
i Attractions 0.7% 106
YJ Entertainment 0.5% 81
i Short Term Rentals 01% 18
Digital traces Digital traces
distribution volume
¥4 Food & Beverage 56.9% 34.8k
BEa Hospitality 29.7% 18k
@l Short Term Rentals 8.1% 5.0k
YJ Entertainment 2.5% 1.5k
6= Transportation 1.9% 1.2k
it Attractions 0.9% 529




NERVION

TOURIST AREA

This ranking estimates the popularity
of each territory by comparing the
number of POls and their digital
footprints and Sentiment.

Popularity of the
area Seville Center

57,8 '

anJuand

knalfarach

NO DO Sevilla

AYUNTAMIENTO DE SEVILLA

Alcala dg

M?LAND
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1 Digital traces Digital traces
Regarding the Santa Cruz ot e races voume 810k [ vs ) 1004k
8 56.9% v 347k ~ 87600
neighborhood, ga-stronomy ¥{ Food & Beverage s [ e Sam]
and accommodation are - —0 e
slightly better rated. B Hospiaifty 34.4% [ 349K 84.&100]
g s 81% “ 50k “ 90.3n00
(=8 hort Term Rentals 550, 5 6k 88,8100
[ 2.5% ~ 15k ~ 80.9/100

YJ Entertainment

o
@» Food & Beverage @» Hospitality 0.4% 965 8100

®» Short Term Rentals 1.9% [ - 12k - 88.7/100]

@®> Entertainment @® Transportation b= Transportatlon 11% 11k 81.0n00

@0 Attractions
0.9% v 523 ~ 89.0n100

18.0% 18.2k 92.71100

)

il Attractions
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NERVION

TOURIST AREA

afl7a
M B4

Spain

France

United Kingdom

Italy

Germany

Digital traces
distribution

-

38.1%
34.5%

9.4%
8.5%

8.2%
7.0%

7.5%
8.0%

4.2%
4.8%

SPANISH TRACES
COUPLE // FAMILY
RESTAURATION
ACCOMMODATION

+ Sentiment

~  86.2/100 2% Couples
86.1/100
~ 85.2n00 .
¥ Families
86.9100
¥ 86.9/100 \i\ Single
88.5/100
¥ 86.2n00 - Group
87.0100
¥ 83.3n00 M Business

86.3/100

NO'DO S

AYUNTAMIENTO DE SEVILLA

Digital traces
distribution

-

57.2%
53.0%

17.8%
26.6%

12.5%
8.1%

1.9%
1.6%

0.5%
0.6%

+

Sentiment

-

86.1/100
87.5/100

85.8/100
87.3/100

86.4/100
84.6/100

87.3/100
86.7/100

89.3/100
84.3100

evilla

u&.(?/LAND
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ATTRACTIONS

This analysis shows that
the reviews fall mainly
on HERITAGE and
RELIGIOUS resources

NO DO Sevilla
T S w&r?zLANu

Punto de interés

Jardines de la Buhaira

Puente de San Bernardo

Cafios de Carmona

Parroquia de San Bernardo

Tipologia

Religioso

Parroquia de la Concepcidén Inmaculada

Parque Federico Garcia Lorca

Parque Blanco White

Parque la Ranilla

Real Fabrica de Artilleria

Parroquia del Santisimo Redentor

Pefa Cultural Sevillista San Bernardo

Sevilla FC Immersive Experience

Iglesia Portaceli

Centro Civico Buhaira (Palacio Neomudéjar con restos almohades)

Glorieta Gran Plaza

Resto Plaza de Toros Monumental

Huerta del Rey

Hermandad Sacramental De La Milagrosa

Parque de Santo Domingo

Exposicion de Arte en Parque de la Buhaira.Asociacién Buhaira Arte

Religioso

Calle/Plaza

Cultural
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HOSPITALITY Restaurante L. San 2.340 95.56 109.9
Goiko 1.803 93.98 106.16

With a few exceptions, most

restaurants are aimed at a young Lz e 1.674 20 L

public and have recently opened Foster's Hollywood 1.124 96.32 99.86

in the last 5 years. There are also Mareaviva 947 94.31 97.31

many hamburger, Italian and fast ) )

food establishments. Alimentari 684 91.04 92.53
Manolo Bakes 585 97.23 90.94
Burger King 566 95.78 90.35
La Comilona 546 90.28 89.36
Sushimi 498 84.94 87.61

The analysis shows that most of
the reviews are in Spanish, 86.5% VIPS 448 88.41 86.47
of the total. They are followed by
reviews in English, French, Italian,
Portuguese and in 6th position in

Korean The summer months are the ones that generate the fewest mentions, increasing significantly from

September onwards and peaking in December.

Finally, it should be noted that most reviews are made on Google, followed by TripAdvisor and The Fork
(formerly El Tenedor).
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Most Popular Industry Types

The most appreciated industry types based on digital traces volume and average Sentiment.

ENTERTAINMENT 1 Cinema

Low volume of activities. 2  Music Venue

NO' DO

AYUNTAMIENTO DE SEVILLA

3 Dancing

4 Escape Room

5 Club

® 00 9 O

POI distribution POI volume
14.3% 3
4.8% 1
9.5% 2
19.0% 4
23.8% 5

Mk2 Cinesur Nervion Plaza

Multicines Los Arcos - Cines -
ucc

Long Rock Sevilla
Sala Cosmos

Asociacion Green City (Private
Weed Club)

City

Sevilla

Sevilla

Sevilla

Sevilla

Sevilla

Digital traces
distribution

55.9%

10.9%

10.3%

9.0%

77%

Digital traces volume

910

178

168

147

126

Type

Cinema

Cinema

Music venue

Dancing

Club

Sentiment

81.4/100

88.8/100

73.7100

91.8100

98.41100

Digital traces
volume

590

254

178

95

73
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LAND

Tourist Signage

The signage creates a strip at Menéndez and Pelayo
// Recaredo and directs the flow towards Centro,
Norte, Triana and Cartuja.
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NERVION

TOURIST AREA

Mobility by Bicycle
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NEXT STEPS S wiling

Diagnosis of the Neighbourhood:

Situational analysis to identify existing resources,
both tangible (monuments, architecture, parks,
etc.) and intangible (traditions, culture, local
gastronomy)

Situational analysis: Identify points of interest
and heritage resources.

Infrastructure and accessibility: Evaluate the
state of the infrastructure (transport, signage,
accessibility) and its capacity to receive tourists. Demand

Current Offer:

Analysis of accommodations, restaurants, shops
and complementary services.
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ﬁ@ Federal Ministry
2B | for Digital

and Transport

Workshop series
DRIVEN by DATA

The mFUND Workshops Series about Mobility in Europe 29.04.2025

12:30-14 h

(CET)

Workshop No. 15

On the Move - Trading and Sharing Data for Mobility Transformation
Registration: tuvrheinland.webex.com/weblink/register/re70df8f4ccc2f7abc9e11f65b8c1ff4c

Federal Ministry for Digital and Transport iNn
Division DP 20


https://tuvrheinland.webex.com/weblink/register/re70df8f4ccc2f7abc9e11f65b8c1ff4c
https://www.linkedin.com/groups/12778505/
http://www.linkedin.com/groups/12778505

	0_DbD_Welcome Event_W14
	Folie 1: Welcome to the workshop series  DRIVEN by DATA  The mFUND Workshops Series about Mobility in Europe  Workshop No. 14 Intelligent Paths, Smart Destinations: Creating Smart and Sustainable Tourism in Europe 

	1_mFUND_Driven_by_Data_WS14_KEYNOTE_Estrella_Diaz
	2_mFUND_Driven by Data_WS14_PITCH_MoVeToLausitz_Sandra Soult
	�MoVeToLausitz��Mobility support through data-driven traffic management and alternative options for tourist mobility in the Lausitz region
	Project partners
	Project region
	What are the main questions/work areas in the project?
	What is innovative in the project?
	What is the role of data for the project approach?
	What are the main findings/results of the project?
	What are the main findings/results of the project?

	What are the main findings/results of the project?

	What are the main findings/results of the project?
	For further information and Updates
	Foliennummer 13

	3_mFUND_Driven_by_Data_WS14_PITCH_OD4Growth_Daniel_Santana
	Folie 1
	Folie 2
	Folie 3
	Folie 4
	Folie 5
	Folie 6
	Folie 7
	Folie 8
	Folie 9
	Folie 10
	Folie 11
	Folie 12
	Folie 13
	Folie 14
	Folie 15
	Folie 16
	Folie 17
	Folie 18
	Folie 19
	Folie 20
	Folie 21
	Folie 22
	Folie 23
	Folie 24
	Folie 25
	Folie 26
	Folie 27
	Folie 28
	Folie 29
	Folie 30
	Folie 31
	Folie 32
	Folie 33
	Folie 34
	Folie 35
	Folie 36
	Folie 37
	Folie 38
	Folie 39
	Folie 40
	Folie 41
	Folie 42
	Folie 43
	Folie 44
	Folie 45
	Folie 46
	Folie 47
	Folie 48
	Folie 49
	Folie 50

	4_DbD_Goodbye Event_W14
	Slide 1: Workshop series  DRIVEN by DATA  The mFUND Workshops Series about Mobility in Europe   Workshop No. 15 On the Move - Trading and Sharing Data for Mobility Transformation Registration: tuvrheinland.webex.com/weblink/register/re70df8f4ccc2f7abc9e11


